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Pernoctacions en ciutats europees
Pernoctaciones en ciudades europeas
Total number of overnights in European cities
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Tourist flows according to Twitter. Barcelona 2016.
Source: Urban Planning Department, Barcelona City Council
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Barbmetre Semestral de Barcelona Juny 2017
Evolucid 2011 - 2017

FITXA TECNICA

AMBIT
Municipi de Barcelona.

UNIVERS

Poblacid empadronada a Barcelona de
18 anys | més de nacionalitat espanyola
i d'altres nacionalitats amb dret a vot a
les eleccions municipals.

GRANDARIA DE LA MOSTRA
812 entrevistes.

METODOLOGIA
Entrevista telefbnica realitzada amb
suport informatic (CATI).

PROCEDIMENT DE MOSTREIG
Mostreig aleatori estratificat. Els estrats
s'han format per 'encreuament dels deu
districtes municipals amb el gé&nere |
amb l'edat dels ciutadans (I'edat es
divideix en sis categories: de 18 a 24,
de 25 a 34, de 35 a 44, de 45 a 54, de
55 a 64 | de 65 anys | més). 3'han
aplicat quotes per a cadascun dels
estrats calculades segons el padrd
municipal.

AFIXACIO
Proporcional.

PONDERACIO

En funcid de la poblacid objectiu real en
cadascun dels estrats definits a la
mostra per tal d'obtenir els resultats del
conjunt de la ciutat.

ERROR MOSTRAL
Per a un nivell de confianga del 95,5%

(2a), i P =0, l'error és de £3 5% per al
conjunt de la mostra.

DATA DE REALITZACIO
Del 25 de maig al 7 de juny de 2017.

EMPRESA TREBALL DE CAMP
Gesop S.L
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Barcelona:
Survey of tourism perception in Barcelona

Carried out by Barcelona City Council.
Fieldwork: Institut Opindmetre S.L.

Area: municipality of Barcelona.
Universe / Target public: residents aged 18 or over.
Sample: 4,959 interviews.

Methodology: computer-assisted personal
interviewing (CAPI) at home.

Sampling method: stratified, random sampling.

The stratums have been formed by crossing the 73
neighbourhoods in the city with the gender, age and
nationality of citizens. Proportional shares have been
applied for each calculated stratum according to the
municipal census of inhabitants.

Allocation: the work allocates at a territonial level
(districts and some neighbourhoods) in order to get
a greater territorial statistical factor at the end of
the study (5% on district and 7% on the selected
neighbourhoods). In every temtonal unit, the
allocation is proporcional to the population.

Weighting: according to the real target population
in every territorial unit in order to obtain the overall
city results.

Sampling error: for a reliability level of 95.5% (20),
and P=Q, the error was + 1.6% in the overall sample.

Date carried out: 1 March to 29 December 2016.
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What is the main problem in the city of Barcelona?

Source: semestral opinion survey of Barcelona citizens. OTB.
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Answers June 2012

1,3%

B Tourism

m Unemployment

m Traffic problems
Accessibility to housing
Unsecurity

Others

Answers June 2017




Creu que el turisme és beneficiés per a Barcelona? (%)

¢ Cree que el turismo es beneficioso para Barcelona? (ss)
Do you think that tourism is beneficial for Barcelona? (s)

Meés aviat si

Mas bien si

On the whole, yes
Més aviat no
Mas bien no

On the whole, no

No sap, no contesta
MNo sabe, no contesta
Don't know, no response

Which of these two opinions do you agree with most?
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Il Barcelona ha de continuar atraient més turistes / Barcelona tiene que continuar atrayendo méas turistas / Barcelona must continue to try and attract more tourists
I S'esta amibant al limit de la capacitat per donar serveis als turistes /[ Se esta llegando al limite de la capacidad para dar servicio a los turistas / Barcelona is reaching the limits of its capacity to provide a service to tourists
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En general, diria que la convivéncia dels barcelonins/es amb els turistes és _..7?
En general, ;Diria que la convivencia de los barceloneses/as con los turistas es ...7
In general, would you said that the social coexistence between Barcelona's citiziens and tourits is_.7
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Vosteé creu que en el seu barri hi ha massa hotels, albergs, habitatges d’us turistic, etc? (%)
¢ Cree gué en su barrio hay demasiados hoteles, albergues, viviendas de uso turistico, etc? (%)
Do you think that in your neighborhood are too many hotels, hostels, homes for tourist use, etc 7 (%)
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S. Pere, S.Caterina i la Ribera
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From DMO to DMMO =

W Tourism Activity
m Accomodation Available
m Tourist Profile

| Local Participation and Satisfaction
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“THE OVER LAP OF USES AND INTERESTS
IN URBAN DESTINATIONS GENERATES
TENSION AND CONFLICT BUT IT IS ALSO
A FERTILE GROUND FOR CREATIVITY,
IMAGINATION AND INNOVATION”".

(JA Donaire)
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Contact: @damiaserrano (twitter)
serranomdm@diba.cat (emalil)
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