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Ticino: the sunny side of Switzerland
• Ticino is the only canton situated entirely south of the Alps and it is
also the only canton where Italian is the official language.
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Quick facts
• Population ≈ 334’000 (4,2% of CH)
• Territory Forest area 1’373 km2,
Agricoltural area 402 km2, Area of
lakes and rivers 122 km2
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• Arrivals 1'039'753 (2015)
• Overnight stays 2'180'345 (2015)
• High season Summer

O-Tur and the Ticino’s tourism data
• The main objective of O-Tur is to increase and disseminate
knowledge on the tourism industry of the Canton, by means of
systematic observation and analysis of tourism demand and local
supply at the destinations in Ticino.

• O-Tur offers three type of services:
i.
Periodic / standard products
ii. Research and Inquiries
iii. Consultancy
• O-Tur source of information:
• Secondary data: SFSO, BAK Basel Institute, etc.
• Primary data: Panel O-Tur, ad hoc surveys
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O-Tur: periodic products
• O-Tur offers a set of standard products to be provided on a regular
basis, mostly according to seasons.

Datasets

Frequency

Object

Source

A

SFSO

12

A; C; S

SFSO

12 (1)

A

SFSO

4

A

SFSO

1

SFSO, BAK, +

1

A; C; S

Panel O-Tur

~ 10

A

SFSO, BAK, +

1 (+1)

(per year)

(Demand and Supply)

Infographics
Quarterly Reports
Annual Report

(Demand and Supply)

Destination Report

A; C; S
(Demand and Supply)

Barometer

Source Market Report

Hotels = A; Campsites = C; Second home = S
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O-Tur: research and inquiries
• This section collects results from academic research and scientific
publications on specific subjects. They are complementary to the
standard products.

Business tourism

Panel O-Tur surveys
Ticino Discovery Card

Source

A

Switzerland Tourism

1

A; C; S

Panel O-Tur

~3

Mobility at
destination

Ticino Discovery
Card

1

Research
• Forecasting models
• Academic papers
• Master’s thesis in International Tourism (USI)
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O-Tur: consultancy
• O-Tur undertakes studies and research on request in the field of
tourism on the local/cantonal/international level.
a. Support for development of new homepage for Ticino Turismo
b. Secondary home in Lake Maggiore e Valli region
c. The role of events for tourism in Lake Maggiore e Valli region
d. The role of the factory outlet FoxTown for tourism in Mendrisiotto
region
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Swiss Federal Statistical Office
• The TOUR section compiles the tourist accommodation
statistics (HESTA).
• Examples:
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O-Tur and HESTA

USI

O-Tur and HESTA
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O-Tur: tourism data and population census
• The population census provides important information every 10 years
(?) on the structure of the population.
Ratio of Tourists to Local Residents
in Ticino's Tourist Regions
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Bellinzona e Alto Ticino

USI

% FTE in Tourism (2013)
Women
Mendrisiotto
2,6%
Luganese
5,9%
Lago Maggiore e Valli
10,8%
Bellinzona e Alto Ticino 7,3%

Men
2,3%
4,8%
8,8%
3,5%

Travel behaviour of the Swiss resident population

• Approximately 3000 Swiss residents aged 15 and older are
randomly selected and interviewed on the telephone about their
personal travel behaviour in the previous months.
• The questions are about:
1.
2.
3.
4.
5.
6.
7.
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travel destinations,
countries visited,
type of accommodation,
means of transport used,
organisation of the trip,
the number of overnight stays and
expenditure.

O-Tur and SFSO sample surveys

• Average distance travelled
• by car ≈ 150km
• by train ≈ 195 km
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O-Tur and SFSO sample surveys

• Average length of stay
• if travelling by car ≈ 7 days
• if travelling by train ≈ 5 days
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Comments
• There are other territorial divisions that are important for tourism
analysis (e.g. tourism area and tourism community) but that do not
precisely correspond to a region or tourism destination.
• Having access to disaggregated data allows us to tailor the
analysis

• Switzerland has a modern statistical system which makes it possible
to observe on a continuous basis the structures and the development
of the population and households, as well as of buildings and
dwellings.
• Thanks to this “new census”, today's greatly accelerated
economic and social change can be analysed much more
effectively.
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Thank you for your attention!USI

