Jelefonica

Analyzing tourism

%3
UNWTO Advancing easure
Sustainable Touris velopim

LuisCardoJalon e A s F

Director Smart Steps Spain ELEGIMOS TODO_

06/06/16




A There were more thag billion smartphones in
use in 2015.

A 90%of the worldQ data was created in the past
2 years.

A Between 2014 and 2015obile data traffic
increased byr9%.

A 1.5 million peopleworked in Big Data in 2015.

A 90%of keep theiphone with 1m reach, 24 hours
a day.
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Mobile data

@21

million mobile customers in
Spain

LIRS

million monthly international
roamers
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Mobile data:advantagesandchallenges

x This can beorrected with other data sources.g

geolocated tourism attractions, land use) and other /
improvements (signal strength, small cells, beacoviss).

x Less profiling variables anesk events created by international /
tourists, we therefore extend the study period.

: : Toimprove the accuracy of our data and correct the bias of /
our customer database, we improve our algorithms with
additional internal and external data. /

x Including traditional surveys, social media sentiment analysis,
web logs and otheexternal data sources we can understand
tourist missions.

x Adoption of technology is a challengkn the future, the
industry will evolve towards standardization.

ELEGIMOS TODO \V 4

REAL BEHAVIOUR
Realobserved behavigmot declared or simulated.

SAMPLE SIZE
Millions of customers, not just thousands like surveys.

NUMBER OF IMPACTS
24 x 7 x 365, not occasional interactions

HISTORICARATA
Behavior over time(> 3 years data backlog).

DYNAMIC AND RECURRING INSIGHTS
Flexible databasegcurring reports.

AGILITY AND IMMEDIACY

Data available immediately and no field work requitad
weekaverage delivery time

AVAILABLE
Tried and tested (> 100 Smart Steps projects).
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Ourmethodology Anonimyzecand Aggregated

() ? oS

EXTRACTION ANONYIMZATION EXTRAPOLATION AGGREGATION

Mobile event data extracted Personal data eliminated and ~ Algorithmsapplied to data  1Ds grouped to crowd datap
and stored from our network. hashed withan anonymous and to allow the generationof  thatnoindividualis
persistentiD. insights representative of identifiable.No insights given
the entire population of on less than 15 people.
Spain.
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We help decisionmakersto understanadtouristsX

Sociodemographic
Seasonal trends Q

profile €

Catchment

Hourly footfall breakdown

Tourist mission and length of stay

Mode of transport used )
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6 year of experience, over 100 projects s0ld

Available in With unique expertise in thé& market

AW movistar VIV O
O, &
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NATIONAL TOURISM BY ORIGIN AND DESTINATION
Andaluci
a
23%

Resto
24%

ANDALUCIA, CATALUNA
AND VALENCIA RECEIVE 63
OF NATIONAL TOURISM.

OBJECTIVEnalyzenationaland
international2013 and 2014August

. . Castill
tourismflows andprofilesacrosshe Leon
whole of Spain 159
Valenci
18%
Madrid
Resto 2204

IMPACTValidationof Smart Steps data
againstmore traditional tourismdata
(e.g hoteloccupation FRONTUR).
Increasedsamplesizeagainstsurveys

MADRID, CATALURA
ANDALUCIACCOUNT FOR
60% OF OUTGOING
NATIONAL TOURISM.

Comunidal

Valenciana

[PORCENT
AJE]

17%
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2. Ajuntamentde Girona .

OBJECTIVBehaviourandprofile
analysiof nationalandinternational
touristsat the Girona Festivdlower
(projectrepeatedin 2016).

IMPACTNew insightson international
tourists. New datasourceto compliment
the qualitiativedataacquiredviasurveys
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3. SEGITTUR —

SEGITTUR

OBJECTIVEnalyze national and
international tourist behavior in the
Balearic Islands and Canary Islands in
February and August 2014.

IMPACTNew information on
international tourist behavior in two key
destinations in Spain. Sample size
increased from technologies previously
used.
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4. Patrimonio Nacional fp PATRIMONIO
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Pals

2976 [I117.96%

_Bemabeu | Museos | El escorial
I 17,71% [F 19,77% [I911,35%

: G
Christmas 2014/5 vs 2015/6 tite Royal Sa1
2

Rusa | @
258
267
252
256
246
2

México 221
Su 197

IMPACTSamplesizeincreasedover i77
: 3.147

surveyspreviouslyused Newknowledge

of competitionandinternationaltourists

obtained

3,72%
3,52%
2,79%%
2,64%
1,80%
1,61%
1,58%
1,54%
1,48%
1,47%
1,33%
1,19%
1,07%
18,99%

3,88% 44%
6,18% 7,15%
6,69% 4,24%
3,45% 14,69%
4,47% 4,68%
4,20% 2,08%
5,13% 3,88%
| 5,48% 3,39%
4,70% 2,59%
6,53% 24%
3% 43%
6,42% 3,21%
3,09% %
3,02% 2,9
| 5,19% 2,17%
4,68% 3,33%
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OBJECTIVEomparethe behaviourof —

Palace andeveralother locations

s

LAS PALMAS

e

LAS BALEARES

o

ARRAGONA
STURIAS

o

Gl g
=

I 2,97% [[111,24% [l 1,28%
I 6,60% | 23,16% || 2,78%
I 2,73% [F116,40% [ 2,31%
1519% [F 19,77% [[]3,61%
4,52% 2,17%
9,32% 3,02%
2,01% 1,46%
4,34% 5,10%
5,63% 1,99%
2,76% 1,47%
3,34% 2,54%
481% L 21,79% |1 1,35%
2,94%
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7 |SALAMANCA
ALMERA
GRANADA

e

[SEGoviA [ 345% |
LAS PALMAS [T 4.47% |
[zARAGOZA [ 3,09% [I :
[GUADALAJARA_[[] 2,97% |
[SANTA CRUZ DE 1L.16,60% |
[SALAMANCA  [1 2,73% |
IALMERA  [[7519% |
[GRANADA [T 4.52% |

o

LA RIOJA
BURGOS
CASTELLON
GUIPUZCOA
CIUDAD REAL

=
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5. Merlin EntertainmentdJK %

ENTERTAINMENTS

OBJECTIVBnderstand international m = ® E
profile of visitors to key sites (e.g. = l
MadameTussaudsLondon Eye) and e 7 = ks
understand in which order they visit sites ~ ===- = __W, =
using Small Cell technology. ”:W = =

IMPACTFirst awareness of order in
which international customers visit key
attractions. Insights on dwell time to
Improve customer experience.
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